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SECTION 01 - VIETNAM 4, =29

KOREA,
MEET VIEITNAM

TikTok Official Strategic Partner, Shopee MCN Partner
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TikTok Official Strategic Partner

Shopee MCN Partner B2B + B2C - Local Fulfilment
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MAKEZeal GIVERNY
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TikTok Official Strategic Partner
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Shopee MCN Partner B2B + B2C - Local Fulfilment
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VIETNAM - OFFLINE
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VIETNAM - TO KOREA
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KOREA - CASE STUDY
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FROM REACH,
TO REVENUE

Meta Business Partner - Google Partner - TikTok Strategic Partner
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DIGITAL MARKETING
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TikTok Official Strategic Partner
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Meta Business Partner Google Partner
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TikTok Official Strategic Partner

Meta Business Partner Google Partner
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YOUR RESULTS,
IN YOUR POCKET
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PLATFORM
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) 2026-03-01~ 2026-05-28

Last 7 days Last 30 days

Good afternoon

~A  Growth Since Contract

+415% +539%

Performance Summary

il

142,151
Reach
+415%

13.2%
Engagement Rate

% Al Insights
This cycle, 72 posts were collected for

Janus Deli. Current followers: 20,545,
top post likes: 188,

ih




PLATFORM

I
| -

B 2026-03-01 ~ 2026-05-28

Last 7 days Last 30 days This month Last menth

IR

Good afternoon

~"  Growth Since Contract

+415% +539%

Google 4.4

a

Performance Summary

lih &

142,151 18,736
Reach

ul
13.2% 23,302

Engagement Rate Total Followers
3%

% Al Insights
) g
This cycle, 72 posts were collected for

Janus Deli. Current followers: 20,545,
1op post likes: 188

DASH BOARD
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My Shop Insights

audience, actions & upcoming Mmoments

1% Audience

83, Total followers

20,545

25-34 (39%)

Female (67%)

Gold Coast, Queensland (46%)

AL (DE%)

2,354
CJ Best day to post

Posts published on Thursday
C_L) reach the most people.

INSIGHTS
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¥ Janus Deli — Janus Deli Slacks Creek
(no comment)

Al FH Ea

Thank you for the fantastic 5-star rating! We
look forward to welcoming you back soon.
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PLATFORM
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B 2026-03-01-~2026-05-28
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I just follow my boss's
words & & JANUS DELI ...
a

W 99

I just follow my boss's
words & &2 JANUS DELI ...

POST
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B Wiewing as Client

= Monthly Report

Seleet period

2028

This Month's Highlights

April was 2 strong month for commuanity
engagement and auvdience growih,

We saw a significant increase in how custiomers
interacted with our content, with total
angagemant (likes, comments, shares, saves)
rising by G4% compared to March,

Best Performing Content

Our top-performing content in April provided
waluable insights into what truly captues the
attention of cur audisnce,

The leading post, an instagram carousal Trom
April 2nd, announced “Happy Easter!” and
showcased Easter iced Drinks.,

This post achleved a reach of 8,460 and
generated 321 engagements

(222 likes, 4 comments, 12 saves, B3 shares),

Its success can be alfibuted 1o timely relovance,

leveraging the Easter holiday, and a visualty
appealing carousel format that higghligghited
seasonal, limited-time offerings.
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REPORT
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o Analytics Connected

Traffic Overview

A @ ®

24,531 68,247 2m 34ds

8% *22.4% L |

Traffic Sources
&% Organic Search
h Derect

4 Referral

. Social Medis

E Emal

Top Pages by Views
!
lservices
labout
Mokogiaistrends

feoniact

Al Search Visibility

% Qvarall Visibility Scone

72

View Settings

421%

+68%

WEBSITE
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SECTION 05 - HOW WE GROW BRANDS 23/ 29

HOW WE GROW,
BRANDS

Strategy, Contents, Media, Platform - One Growth System
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CASE STUDY R
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CASE STUDY

SELLI

Creative AQency

Brands
People
Remember
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FAQs
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START A PROJECT
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|et's grow together.

PHONE
DIRECTORS AU. +61 436 436 435
JY JUNG / CHRIS CHO KR. +82 10 7410 4144

VN. +84 399 064 041

ADDRESS

AU. 305, Level 3/410 Concord Rd, Rhodes, Sydney, NSW
KR. QI E Al He+t HEH = 263 IBS EHY 2408=
VN. 3F, COBI TOWER?2, 2-4 Duong so08, D7, HCM, Vietnam

EMAIL

hello@selliagency.com S E L L i

Creative Agency

WEB

www.selliagency.com



